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PAVER INNOVATON STARTS HERE



This report covers a number of design trends in newly introduced products in the market for concrete
pavers, slabs and wall products. This trend analysis is based on our findings when searching and
browsing through over 200 websites of manufacturers of concrete paving and wall blocks from North -
western Europe, Japan, Canada and the USA.

Although we are aware of profound differences in national, regional and sometimes even local markets
preferences, we have identified several distinct patterns in the development of new products
introduced to the market in recent years. These patterns or trends are not based on figures - not
publicly available - but on specific attributes or features of newly introduced products that could be
characterized as innovative. Added to that, products need to have a significant presence on websites
of manufacturers as well.

Products trends we expand on are Flagstones, XXL designs, Outdoor living kits , Linear designs,
Modular designs, Wet cast products and Wall products . Each product group is dealt with in a
condensed bullet-point style and illustrated with several images. Images are always acknowledged for
through by product name and the name of the manufacturer. For more information on the specific
products we advise you to visit www.pavingweb.com.

Production technologies (e.g. mechanical product after treatments, product coating etc.) and product
attributes (e.g. riven or embossed surfaces, product permeability, air  -purifying properties etc.) are not
described as trends in their own right, as these technologies are often use for many kinds of products
or product groups.

We believe this report will help manufacturers of concrete pavers, slabs and wall products by giving
them direction in their product development efforts. We hope this report will instigate product
innovation and help manufacturers to raise their level of competitiveness.

The Pavingweb-team, Rotterdam (Netherlands), November 2011
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Frontpage: Vitello paver by Excluton - Netherlands



When trying to unravel
many business analysts conclude that Ikea's
best gift to shoppers is the so -called flat -pack
storage boxes that make it easier to haul the
new - unassembled - desk or cabinet home.
Some US paver and wall block manufacturers
must be thinking along the same lines.

Outdoor living kits are products for outdoor life
in the garden like fireplaces, kitchens, bars and
grills, tables, fire pits, seat walls, pillars,

waterfalls and even compl

Outdoor living kits are build from a combination
of pavers, slabs, wall blocks, natural stone and
electrical grills, water pumps and other
apparatus needed.

These products are sold as a kit, which means
that they are packaged and delivered to the
customer with everything that is needed,
including pre -cut pavers and blocks, adhesive,
assembly instructions and an estimate assembly
time.
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And a well written instruction guide makes sure
that the product is easy to assemble by the end -
user. See the parallel
practices.

Outdoor living kits are the new big thing in the
USA. Some Canadian manufacturers start
offering Outdoor living kits as well.
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Compact Fireplace by Necessories- USA

For more details see PavingWeb > Hotlist > Walls



Outdoor Living Kits by Necessories- USA

For more details see PavingWeb > Hotlist > Walls
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Outdoor living kits

Patio Kit by Necessories- USA

For more details see PavingWeb > Hotlist > Slabs




